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PRINCIPAL’s MESSAGE

Dear Students!

We, the members of the Ganga Global
Institute of Management  studies
welcome you to the premises of
knowledge, skill and proficiency of
emerging needs of Business World.

We believe “Change with time is a must
for growth & development”. The
launching of GGIMS is the connecting
bridge between time and its emerging
demands.

The basic objective of our institute is to develop & promote entrepreneurship and
generate employments at mass level for the prosperity of individual, society and the
nation.

The Business Environment is experiencing unprecedented changes: opportunities and
challenges. New knowledge and skills are required for the success in this time of
transitions.

In this context GGIMS has taken a step to offer a full time Master of Business
Administration (MBA) program, approved by AICTE.

The institute is dedicated to provide the latest business thinking and develop the
confidence required for successful professionals in industries and public sectors.

We provide a fitting ambiance for creativity and building an enterprising mind set.
We invite and welcome you to EXCEL and WIN.
Join hands to build a new era of economic liberalization with the application of advance

technology of science.

Come, let us build up a prosperous society and empowered youth....... i



About INStItULe; Ganga Global Institute of Management Studies (GGIMS) has been
set up under the aegis of Brajesh Kumar Foundation (BKF). It is the 1st Management
College of Begusarai and the neighboring districts of Bihar. The institute is Approved by
AICTE and Affiliated to Aryabhatta Knowledge University, Patna.

The Institute offers education which focuses on overall development of young generation.
The college fosters an atmosphere of intellectual vigour and moral rectitude in which the
youth will find their fulfillment of all level of need hierarchy. The institute bridges the
gap between classroom learning and practical experience, thereby creating continuously
employable professionals.

GGIMS gives students the support, skills, knowledge and experience to make the
successful transition from course to career. While academic learning helps students
develop their subject knowledge, the vibrant student life at GGIMS helps them
understand the application of that knowledge in a practical sense.

Students are encouraged to participate in extra and co-curricular activities to discover
their strengths, pace studies, choose their courses and plot their own learning curve.
Academic learning supported by student initiatives, volunteering activities with student
council responsibilities and cultural activities shape the character and mould students to
become independent innovators and leaders through self-learning.

To stand out from the crowd GGIMS provides extra classes facility of soft skill training
to add a groomed personality. With the help of soft skills our students can excel as
leaders in their operational field of expertise. Problem solving, delegating, motivating,
and team building are all much easier if students have good soft skills. Knowing how to
get along with people — and displaying a positive attitude — is crucial for success. The
location is all weather accessible, well connected with transportation, communication
services, medical facilities, day to day needs market facility ,safe and away from noise
pollution.
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VISION

The Bihar requires a large number of entrepreneurs, especially the local entrepreneurs
who can put in hard work with managerial skills to develop the state of Bihar. The
Mission is to create and develop Institutions for Managerial Excellence.

1.1 MISSION;
a) To inculcate entrepreneurial skill and spirit in the youth.

b) To prepare professionals with managerial skills who will strengthen, promote and upgrade
the marketing capabilities of micro, small and medium enterprises (MSME) and retail
sectors which produce a large number of employments.

c) To learn and practice ethics in business which leads to excellence. There cannot be
excellence without following a strict moral and ethical standard. Infosys, Tata and
various other business groups have demonstrated that moral and ethics are very strong
busdiness tools. At the foundation stage itself it should be amply clear in the minds of the
students.

1.2 Academic Programmes: -The Institute offers the following Post Graduate & Graduate
Programmes:

@ 2-yearfull-time Masters in Computer Applications (MCA) Programme;

@ 2-year full-time Masters in Business Administration (MBA) Programme in Rural
Management;

@) 2-year full-time Masters in Business Administration (MBA)Programme in Retail
Management;

(v) 2-year full-time Masters in Business Administration (MBA) Programme in Marketing
& Sales Management;

(v) 3-year full-time Bachelor of Computer Applications (BCA) Programme.

() 3-year full time Bachelor of Business Administration (BBA) Programme;

And, All Post Graduate and Graduate degrees are awarded by Aryabhatta Knowledge
University, Patna after successful completion of the said courses.
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1.3 Teaching Methodology; We follow English / Hindi language for medium of
instruction in all courses. Besides, lecture method, presentation, group discussion,
case-study and survey are employed to impart relevant knowledge and skills.
Participants /students are encouraged to involve themselves in individual and group
activities involving above-mentioned tools and develop a habit of self-learning.
Participants experience the pleasure of learning through interactions. Although the
onus to learn lies mainly on the participants, Faculty Members are available to guide

them in channelizing their efforts towards realization of their learning goals.

1.4 Other Activities;

Apart from its main activity, viz., teaching, the Institute performs the following relevant
activities:

(a) Training/Research: GGIMS carries out training/research projects on business,
socio-economic, managerial and demographic issues of vital significance.

The Institute is actively involved in research and training. Senior faculty members
have trained IOCL LPG distributors of Begusarai division under NAV Disha
programme.

We are also involved in training and incubating our emerging entrepreneurs &
their start up in different business stages. Such guidance is provided to Agri-
business, Rural entrepreneurs, Marketing, Development, IT and computer
Science.

Faculty Members are encouraged to pursue Ph.D. and UGC-NET; many faculty
members are involved in guiding research scholars in their research studies
leading to Ph.D. Degree.

(b) Publications: The Institute is in publication too. Over the years the faculty
members has published several books in various domain of management, presented
quality research papers, and participated in national/international level seminar /
conference / workshops.
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1.5 Facilities/Services

Institute Building;-

The Institute's main building
consists of Board-room, Principal /
Director office, Administrative
. . GANGA GLOBAL

Wing, Library, Computer Centre, 1 WTITUTEOf MANAGEMENTSTUDIES
Class Rooms, Placement,
Admission and Examination Cells,
Seminar Hall, Faculty room, fully
air-conditioned computer centre,
with efficient Public Address
System. There is also a Cafeteria in
the Institute. Besides the main
building, within the campus there is
cafeteria and stationery store, the
Examination Section and the central
Store room. There is also parking
facility for vehicles and sufficient space for sports and games.

Library; GGIMS library is one of the richest libraries. It has an enviable

collection of high quality text and reference books in the areas relevant to the courses
offered by the Institute. Most of the top-ranking national dailies, including economic/

1

financial/business newspapers, have been subscrlbed too. The Institute has also
subscribed to a number of magazines and journals both national and international. In
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addition to lending and reading space facilities, “Xerox” facility is also available.
Generally, the Library which is fully air conditioned remains open from 09:00AM to
05:30 PM during working days.

The Library has been automated / computerized using library management software. It
has been connected with1200 libraries inside and outside the country through NDLI
club (National digital library network) membership.

Computer Centre;

The Institute has Computer Centres providing wide range of updated processor based
Computer Systems, Laptops, all ranges of printers including Colour Laser and Mobile
Printers, Scanners, 50” Plasma Screens, etc. All computers are connected with LAN
using four regular Servers. Each Computer has 1GBPS Wi-Fi based Internet accessibility.
The Institute, therefore, provides adequate and suitable computing facilities for teaching
and training purposes. The centers with its highly skilled manpower and networked
systems offer Lab and Internet facilities to the participants of management and computer
applications courses.

K

The second floor of the main building is the IT Floor of the Institute. One Computer
Centre at second floor is utilized as IT Training Centre. It has been so designed that On-
line Classes are easily arranged. It is equipped with rectangular 19” TFT monitors, LCD
Projector, Smart Interactive Board and high speed (1GBPS) Wi-Fi based Internet facility.
It imparts training to co-operative bank staff sponsored by the co-operative bank under
Capacity Building Programme,
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On Line Examination Facilities;

The Institute has been selected by Govt. of India under National Testing Agency (NTA)
for conducting JEE & Other competitive examinations.

Internet Facility;

Internet connection (300MBPS) has been provided by RAILTEL. Every section / cell has
Internet accessibility in the Institute.

Free Wi-Fi Campus;

The entire campus is covered with free Wi-Fi. This Scheme is for the students as well as
teacher & other members. Wi-Fi facility has been provided by institute under quality
Improvement schemes.

(a) Health Care Advice: A qualified and experienced medical practitioner is available, on
part-time basis, to the participants and staff of the Institute to render medical advice.

The Doctor is available on appointed days and time which is notified on Institute's
Notice —Board from time to time separately. First-aid facility is also available in the
Institute.

(b) Girls and Boys Common Room Facility: The Institute provides common room
facilities for girls and boys separately.

(c) Student Cell: A Student Cell has been set up in the Institute with the objectives of
providing opportunities and facilities for all-round development of personality of the
participants.

The cell is headed by a faculty member as the Chief Coordinator and functions through
following units / clubs / societies:

(i) Cultural Club: It organizes cultural programmes & contests. Students organizes “Freshers
- Day” “Farewell Party”, Annual Day, “Rangoli Competition”, “Holi Milan” etc. Cultural
Programmes with acceptable and suitable contents which will be helpful in developing
befitting personality for the corporate world are promoted in the institute.

| vq m
|
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(i) Community Services: Participants are encouraged to undertake community welfare

activities and participate in similar activities carried out by various organizations of
repute.

(i) Industrial Visits: Such visits are organized by the student cell during vacations. The
main objective behind taking students to the visit was to go beyond academics. It gave
students a practical perspective on the internal working of the Department of Agriculture.
It provided them an opportunity to learn practically through interaction.

(iv)  Alumni Cell: The Institute has an active alumni cell.
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(v) Guest Lectures: Eminent guests from
Industry & Academics interact with the
students on various themes and topics
that give the students a clear insight
about the expectations of the industry
new trends of academics from the fresh
management graduates.

Apart from prescribed syllabus various

concurrent issues of Management &
Computer Science are covered during
guest lecture sessions.

(vi)Personality Development Sessions: In addition to normal classes, personality
development classes are conducted regularly. Attendance in these classes is compulsory.
Students' interactions with executives from various organizations are also organized from
time-to-time. Business Executives are regular visitors for developing the skills of CV
writing, presentations and effective communication.

Semester and Classes; A calendar year is divided into two semesters. As

- per AICTE guidelines, pattern of semester is as

| indicated here. Classes are conducted in day shifts in

' the campus. Shift starts from10:00AM, onwards.

Extra/Remedial classes are organized on Sunday
also.

Regular class, Tutorial and Remedial classes are
main components of class room instructional
activity.

For It Year of Programmes;

Semester / Event Odd Semester Even Semester
Commencement of Classes August January
End of Classes November April

For 11"% Year of Programmes;

Semester / Event Odd Semester Even Semester
Commencement of Classes August January
End of Classes November April
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ADMISSIONPROCEDURE
MBA, MCA, BBA, BCA Programmes;

(i) The Prospectus and the application form may be downloaded from the Institute website
WWW.ggims.ac.in.

(ii) Appearing candidates may also apply but they have to produce passing certificate at the time
of admission.

(iii) Entrance Tests will be in English Medium.

(iv)Students will be required to appear at Counseling/Personal interview (P.l.), conducted by
the Institute as part of the admission test.

Criterion for Admission in different Courses:

. - Institute
Recognized Bachelor's Degree of minimum 3

years duraj[iop. Obtain_ed qt least 45% marks WrittenTest_100
MBA 180 in the qualifying examination.

Interview - 100

Passed BCA/ Bachelor Degree in Computer
Science Engineering or equivalent Degree.

OR Institute
Passed B. Sc. / B.Com/ B.A. with .
e oL Mathematics at 10+2 Level. Obtained at WrittenTest-100
least 45% marks (in the qualifying Interview — 100
Examination.
. . . Institute
Recognized Diploma (10+2, Intermediate)
Degree of minimum 2 years duration. WrittenTest_100
BBA 60 Obtained at least 45% marks in the
qualifying examination. Interview — 100
Recognized Diploma (10+2, Intermediate) |Institute
BCA 60 Degree of minimum 2 years duration. . 3
Obtained at least 45% marks in the Pl
qualifying examination. Interview — 100

Note: Admission will be done according to Merit.
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Entrance Test Details

MBA/MCA
Full Marks: 100 Time: 2hrs. Total Questions: 100
Section Subject No. of Question & Marks
Section-I Reasoning 25 Questions—1Marks each
Section-II Quantitative Aptitude 25 Questions—1Marks each
Section-III English Language 25 Questions—1Marks each
Section-IV General Awareness 25 Questions—1Marks each
BBA/BCA
Full Marks:100 Time: 2 hrs. Total Questions:100
Section Subject No. of Question & Marks
Section-I Reasoning 20 Questions—1Marks each
Section-II Quantitative Aptitude 20 Questions—21Marks each
Section-111 Computer 20 Questions—1Marks each
Section-1V English Language 20 Questions—21Marks each
Section-V General Awareness 20 Questions—3Marks each
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Examination

The Institute has been affiliated to Aryabhatta Knowledge University; the degree is awarded by the
Aryabhatta Knowledge University, Patna. At the end of each semester, examinations are held for the
prescribed subjects. Following are the Constituents of the full marks.

Subject Full Marks Distribution
70% written + 30% Internal Assessment

Theory Paper 100

Project (Viva-voce) 100 50% Project Report + 50% Viva-Voce
Project Report &Viva-voce (MCA Final) 500 50% Project Report + 50% Viva-voce
Practical(MCA) 100 50% Programming Lab.+ 50% Viva-voce
FgjEat (vERess) (BlAEe 100 50% Project Report + 50% Vive-voce
Practical (BCA) 100 50% Programming Lab. + 50% Viva-voce

The duration of the theory paper examination will be of three (3) hours.

Sent-up Participants: To be sent-up for semester—end examination, a student should have a minimum of
75% attendance of total classes held in all papers of the semester. A student will not be allowed to take the
semester-end examination, if he/she fails to secure75% attendance in aggregate.

Internal Assessment Marks: The responsibility for evaluation shall be that of the Committee consisting
of the concerned faculty members and headed by the Director of the Institute.

Project Report & Viva-Voce: All participants are required to under-go project work as prescribed in the
syllabus and they are required to submit the Project Report in three copies as per the time-schedule
announced by the Institute.

Evaluation of project report is the responsibility of the Board of Examiners appointed for this purpose. They
will also conduct Viva-Voce on project work done by the students.

Result & Mark-Sheet: After the final examination, the Institute will publish the list of successful
participants (those who complete the entire course successfully) arranged in order of merit. These successful
participants shall be given their respective mark-sheets on payment of the prescribed fee.

Participants will have to produce “NO DUES” certificates from the Library, Admission Section &Computer
Centre taking final marks-sheet / provisional certificate from the Examination Department.

Provisional Certificate: Provisional Certificate shall be issued to successful participants on payment of
the prescribed fee (Rs.500/-).

Carry-over Examination: If a participant, who is allowed to sit in the examination of any semester of his /
her batch, fails to appear or fails in examination, he / she may sit in the carry-over examination without
attending classes. However, a participant who is not allowed to appear in the examination due to shortage of
attendance, may take the examination (carry-over) only when he / she is allowed to sit in the examination by
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the competent authority.

A participant who does not clear any paper(s) in any semester due to some unavoidable reason(s) or fails in
any such paper (s) is allowed at the discretion of the Director and as per the Examination Rules to appear in
subsequent examination (s) in such paper(s) as a carry-over examinee and mean while he/she is allowed to go
to next semester.

A participant can normally avail three chances to clear any paper / semester and there after more chances by
the special permission of the Director, but in no case beyond the expiry of two years of the final semester
examination of candidate's original batch.

Retotalling of Marks: A participant not satisfied with the marks in any paper(s) (except Practical and
Project &Viva-Voce) may apply for retotalling of marks by depositing the requisite university fee per paper. The
result of such retotalling will be declared from university. There is, however, no provision for re-evaluation.
Application for retotalling of marks must be submitted within 30 days of the result publication.

Make-up Examination: A participant, who passes in all papers (40% being the pass marks) but fails to
obtain required aggregate percentage (45%) of marks in any semester, may be allowed to make-up for the
deficiency by appearing at any one or more paper (s) of the concerned semester subject to application of other
rules.

Choice Based Credit System (CBCS): The CBCS provides an opportunity to the students from choosing the
courses from the prescribed list of courses comprising the core, elective or skilled-based courses. The courses can
be evaluated on the basis of grading system which is considered to be better than the conventional marking or

evaluation system.

Grading System: The grading system provides uniformity in the evaluation. Cumulative Grade Point Average
(CGPA) based on performance of a student in the examination which enables him / her to move across
Institutions of higher learning. The uniformity in the evaluation system also enables the potential employers to
assess the performance of the student /candidate. Total score obtained in a paper is converted to letter-grade on the

basis of the scale given below:

Marks Grade Grade Point
90 >= A+ 10
80 >= A 9
70 >= B 8
60 >= C 7
50 >= D 6
40 >= P 5
F 0
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Placement& Counseling Activity

The Institute has a well organized Placement Cell with its objective to provide assistance and guidance
to its participants in getting training and employment in the corporate world. It serves as a channel of
communication between participants and organizations seeking skilled human resource. Placement is a
facility, not a right.

The institute offers incubation facility for those wishes to go for start-up initiatives. Out of passed out
batch many of our students have taking such initiatives in various domains of agribusiness and Rural
Management.

The institute offers post study counseling for all those who wish to go for further studies wishes to
prepare for Specialist officer jobs in central as well state governments, preparing for UGC-NET,
PCS exams.

Placement Record
S.N. Placement Type %
01. Placed in Jobs 55%
02. Start-up / Entrepreneurship 25%
03. Opted for further Studies 20%
Total 100%

Attempts are made every year to contact more and more organizations for summer training as well as
final placement. Efficiency of the Placement Cell is such that in many cases some students have been

selected by more than one employer.

Consistent with its objectives, the Institute placement support is not confined to the designated
organizations / employment sector. The Institute has posted the description of each ambitious plan and
the curriculum vitae of each of its participants on its website. This will ensure that all the passing out

participants have several options in the corporate world for a better future.

The Institute has been successful in placing its participants in reputed organizations for summer
training and final placement. Following are some of the organizations which have participated in the
Institute's summer training and final placement programmes in recent past. A placement brochure is

brought out by the Institute with complete and updated information for the benefit of the students.
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From the Placement In-charge;

Begusarai and surrounding districts requires
employment opportunity for graduating students.
Due to changing job nature in government as well
as private sector we offer professional courses to fill
this gap. Placements have grown to become one of

the responsible leaders of tomorrow.

We take it as our prime responsibility to develop
professional, social & ethical parts of their

personality and make them a responsible society

member. We equip our students with the right mix

of knowledge, technical skills and the ability to think differently. We Iieve that our

students are real testimonials of our every effort.

Keeping in mind about existing gaps between structured course curriculum and ongoing
corporate demands, we have designed our academic programmes with additional
knowledge input. In pace with technology we mentor our students to their fullest

potential.

GGIMS has successfully placed its students for the outgoing batch with an average
package of 4.2 lacs per- annum. The highest package of was offered by Prism cement
to our students, others are placed in FMCG, Banking, Retail, Micro Finance companies.
We are making continuous efforts to develop our students having high utility for
corporate society. We wish success to all our student managers in their future endeavors.
The top recruiters of GGIMS included some leading companies like;

TATA Motors, Prism Cement, U.S. Polo, Fino Payment Bank, GANGA DAIRY
LIMITED, MAHINDRA Finance, MARUTI NEXA, NAVGANGA SILAGE etc.
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Placement Status

Final Selection

S.No.| Course Regn. No. Name

. Mkt.& Sales Mgt. | 19330336001 | Gulshan Kumar Bajaj Pre-owned Two Wheelers

? Mkt.& Sales Mgt. | 19330336002 | Vaibhav Kumar Ceasefire Industries Pvt. Ltd.

’ Mkt.& Sales Mgt. | 19330336004 | Chhoti Kumari Too eazy Life.

* Mkt.& Sales Mgt.| 19330336005 | Shambhav Kumar Midland Micro Finance

> Mkt.& Sales Mgt.| 19330336006 | Ashwini Kumar Mahindra Finance

° Mkt.& Sales Mgt.| 19330336007 | Pashupati Kumar Too eazy Life

! Mkt.& Sales Mgt.| 19330336010 | Tashneem Jahan Electronics store (Samsung India electronics)

’ Mkt.& Sales Mgt.| 19330336012 | Bharti Kumari Sri Vaishnavi Agro Sciences

’ Mkt.& Sales Mgt. | 19330336013 | Krishna Kumar TATA MOTORS

0 Mkt.& Sales Mgt.| 19330336014 | Vishwajeet Sharma HP outlet

H Mkt.& Sales Mgt.| 19330336017 | Bablu Kumar IOCL outlet

2 Mkt.& Sales Mgt.| 19330336018 | Rohan Kumar All seller services

8 Mkt.& Sales Mgt.| 19330336019 | Shivam Kumar LVO Pharma

H Mkt.& Sales Mgt.| 19330336021 | Rishideo Kumar Navganga Food Products Private Ltd.

o Mkt.& Sales Mgt.| 19330336022 | Kajal Kumari Too eazy Life

10 Mkt.& Sales Mgt.| 19330336025 | Aman Kumar All seller services

Y Mkt.& Sales Mgt.| 19330336026 | Rikesh Kumar All seller services

10 Mkt.& Sales Mgt.| 19330336027 | Satyam Kumar Offset solutions

o Mkt.& Sales Mgt.| 19330336028 | Hare Ram Kr. Mahto Usha Limited

20 Mkt.& Sales Mgt.| 19330336030 | Rahul Kr. Verma Taj mahal sangmarmar, Kajaria ceramics

“ Mkt.& Sales Mgt.| 19330336031 | Praduman Kumar KYP Centre

22 Mkt& SaleS Mgt 19330336035 DineSh Kumar SYNCEVO TECHNOLOGIES PRIVATE LIMITED

23 Electronics store (Samsung India electronics)
Mkt.& Sales Mgt.| 19330336038 | Vicky Kumar
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S. No.| Course Regn. No. Name Final Selection
24
Mkt.& Sales Mgt.| 19330336040 | Keshav Kumar Health department (Bihar Govt.)
25
Mkt.& Sales Mgt.| 19330336041 | Md. Khalid Too eazy Life
26 Micro finance company
Mkt.& Sales Mgt.| 19330336042 | Saurav Kumar
27 Ganga auto wheels Pvt. Ltd. (Tata
Mkt.& Sales Mgt.| 19330336050 | Chhotu Kumar Motors)
28
Mkt.& Sales Mgt.| 19330336052 | Anil Kumar Fino Payment Bank, Patna
29
Mkt.& Sales Mgt.| 19330336053 | Krishna Kumar Civil Court, Begusarai
30
Mkt.& Sales Mgt.| 19330336059 | Prashant Kumar Grocery e-comm
31
Retail Mgt. 19331336002 | Randhir Kumar Tata Motors, Ramzanpur Begusarai
32
Retail Mgt. 19331336004 | Raj Singh M/S S.K construction
33
Retail Mgt. 19331336005 | Rahul Kumar Honda showroom, Bihat
34 Ganga auto wheels Pvt. Ltd. (Tata
Retail Mgt. 19331336007 | Manish Kumar Motors)
35
Retail Mgt. 19331336008 | Basant Kumar SBI bank, Dandari
36 ) 19331336013 | Pushkar Priyadarshi Retail Mall
Retail Mgt.
37 ) i
Retail Mgt. 19331336017 | Sandhya Kumari AD Nidhi Finance
38 ) 19331336023 | Keshav Kumar Rakesh Masale
Retail Mgt.
39 : .
Retail Mgt. 19331336025 | Prince Kumar TATA MOTORS
40 Retail Mgt. 19331336042 | Prabhat Kumar Micro finance company
41 Retail Mgt. 19331336043 | Satyajeet Kumar Micro finance company
42 Retail Mgt. 19331336049 | Abhimanyu Kumar Agriculture college Kishanganj
43 | Retail Mgt. 19331336050 | Pankaj Kumar SankalpVidyaNiketan
44 Retail Mgt. 19331336051 | Rahul Kumar Royal restaurant
45 Retail Mgt. 19331336052 | Bikesh Kumar Mahindra Finance
46 Retail Mgt. 19331336053 | Neel Kamal Kajaria Tiles & Ceramics
47 | Retail Mgt. 19331336054 | Madhumala Kumari Jeevika
48 Retail Mgt. 19331336059 | Rituraj Rastogi Barasan.com
49 Prism Cement
Retail Mgt. 19331336060 | Vikas Kumar
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Entrepreneurship / Incubation Cell

To have a pleasant incubation and entrepreneurial mindset the institution has newly developed
entrepreneurship and incubation development cell.

It has been established to promote incubation of Start-ups / emerging entrepreneurs and Innovations amongst
the Students and Faculty by identifying Products, Innovations and Start-Ups. Three key focused areas are
agriculture / IT / Training & Consulting.

Incubation Centre; - GGIMS has established its Business incubator in the year 2021. The main aim of the
incubator goes hand in hand with MSME and EDC’s objectives. The main goal is to nurture ideas from
professionals / students/ local community and foster such entrepreneurial ideas in a supportive environment
before they become attractive forventure capital. The Incubation center aims to promote and support untapped
creativity ofindividual innovators and to assist them to become technology-based entrepreneurs. It also seeks
to promote networking and forging of linkages with other constituents of the innovation chain for
commercialization of their developments, provide support and training for students and innovators who are
interested in converting their ideasinto startup. The incubation Centre aims:

. To create awareness about the importance of entrepreneurship among the students and local
community

. To promote new knowledge/ innovation-based startups.

. To enhance the domain knowledge / skills to develop the innovative products /services

. To build a vibrant startup ecosystem, by establishing a network between academia, financial

institutions, industries, and other institutes.

INCUBATION CENTER at GGIMS encourages and mentors ideas from diverse domains as mentioned
below

Agri. Farming
v' Applications of Information & Communication Technology (ICT)
v' Application of Artificial Intelligence and machine Learning for product / process
v' Other emerging areas of business / managerial importance
Institute Innovation Cell; - GGIMS has established its own Institution’s Innovation Cell (IIC) to

systematically foster the culture of creative thinking amongst its students aspiring to be entrepreneurs and
innovative minds. Primarily, 1IC established at GGIMS will engage large number of students, faculties in
various innovation and entrepreneurship related activities. 11C conducts a number of programs related to
Innovation, Incubation, and Entrepreneurship & Startups related activities for the students and faculties in
order to create innovation culture.
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Undergoing Programmes

a.  Agro Sector; - Under promotion of organic food mission with minimum chemical use during
production process rural management department have taken initiatives for in-house development of neem —
base vermi-compost to be used by local farmers.

The choice of project naturally comes through curriculum of rural management programme. The project
includes production and marketing support in initial stage of development.

Institute started production of neem based vermi compost which not only enrich the soil quality but also protect
soil from harmful infection of microbes. Institute usage cow dung of Ganga Godham for manufacturing of neem
based vermicompost.

S.N. Process
1. Preparation of Vermi -
Bed,;

2. Processing in Lab;

3. Final Output;

4. Our Product

—
GANGA NEEM ENRICHED VERMICOMPOST
INGREDIENTS COMPOSITION

Nitrogen (946), 9.8-13.5 lrom (PPM), 176.20
et e e e T I ine enptnad, ahhs 2 e
CTaAmlcium (2% ), CoppPperdepm), 4.8
Magnesium(2e), s Organic Carbon (PPm), 1s.sa

In initial stage produced manure will be made available to the farmers by the support of faculty & students from
rural management departments.

Some of incubation initiatives under dairy and agro sectors are improving milk producing cattle breed.

b. Professional Trainings; - Under NAV Disha programme senior faculty members of institute have
trained LPG distributors of IOCL under Begusarai division. It was a holistic training targeting distributors with
focus on problem solving skills, doing business smartly & switching from manual to IT enabled business
practices.
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Fees and Charges

Fees and charges are subject to change and will have to be paid annually indicated here under.

MBA& MCA Fee Structure;

Programme Management MCA
T Fee Types MBA in MBA in MBA in Master Of
Rural Retail Marketing Computer
Management Management Management Applications
First Year Tuition Fee 1,25,000.00 1,25,000.00 1,25,000.00 1,25,000.00
University 2100 2100 2100 2100
Registration Fee
Sem-1&Il 12,400 12,400 12,400 12,400
Examination Fee
Tuition
Second Year Fee 1,25,000.00 1,25,000.00 1,25,000.00 1,25,000.00
Sem -1l & IV 12900 12900 12900 12900
Examination Fee
Total Fee 2,77,400 2,77,400 2,77,400 2,77,400
BBA& BCA Fee Structure;
S.N. Details of Particulars Course Fee Amount to be paid in Rs. Per year
ieci i nd rd
01 IAdmission Fee 5,200/- First Year Fee 2"% Year Fee 3" Year Fee
02  |Registration Fee 2,100/-
03 |Library Fee 6,000/-
04  |Com. Lab Charges Fee 9,000/-
05 Examination Fee 22.700/-
06 Tuition Fee 2.10,000/-
85,000/- 85,000/- 85,000/-
Total 2,55,000/-

*(Rs) - Indian Currency

Mode of Payment: All fees and charges are to be paid in following accounts given below.
Name of A/C Holders: - GANGA GLOBAL INSTITUTE OF MANAGEMENT STUDIES
Name of the Bank  : - INDIAN OVERSEAS BANK, BEGUSARAI

Account No : - 237902000000298

IFSC Code : - IOBA0002379
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i) For refund of fee:

a. AICTE NORMS will be followed for all courses.
b. Counseling fee will not be refunded.

(i) A participant who wishes to leave the programme he / she has been admitted to anytime after the
commencement of the programme, will have to deposit the entire fees, otherwise necessary formalities for
leaving the Institute will not be completed. Participants, who fail to pay Installment (s) on or before the
notified date, will not be allowed to appear in the concerned semester examination and he/she will be
debarred to attend classes of the next semester.

A participant who fails to deposit the Installment /(s) on the specified date may be allowed to deposit
the same within seven days of the expiry of the specified date with a fine of Rs. 500/- (Rupees five
hundred) for 5 days and Rs. 1000/- (Rupees one thousand)for10days.

A Participant who fails to deposit the Installment(s) on specified date and debarred may be allowed
to join next semester only when he/she deposits the Installment with fine and Rs.1, 500/- (Rupees one
thousand five hundred) only as the fine for revocation of debarment.
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Faculty

S.N. | Course Name Designation Area
1
Dr. Rajeev Kumar Singh (PhD) Asso. Prof. MIS
2 Mrs. Sweta kumari MCA Asstt. Prof.
Database management System,
3 MCA Mr. Murari kumar M.Tech. Asstt. Prof. | €omp. Org. & Architect, Networking,
4 Object Oriented Programming,
Mr. Vivek Kumar MCA Asstt. Prof. Database management System
5 Personality Development,
Ms. Darakshan Niyaz M.A. (Eng.) Asstt. Prof. Communication.
6 o Business Law, Rural Society
Dr. Sudha Kumari Jha (PhD) Principal
7
Ms. Sabahat Anjum MBA Asstt. Prof. | PPM, Consumer Behavior , EDP
8
Rural Miss. Aadya Sharma MBA Asstt. Prof. | HRM
9 Management _
Ms. Anubha Rural Mgt. Asstt. Prof. Rural Entrepreneurship,
10
Mr. Pushp Gautam Rural Mgt. Asstt. Prof. Indian rural administration
11
Mr. Sudhanshu Shekhar Rural Mgt. Asstt. Prof. | Rural planning and development
12. Accounting, Financial Management
Dr. Madhurendra Kumar (PhD) Asso. Prof.
13
Mr. Rajesh Sharma PGDM Asstt. Prof. | Project Management
14 .
Retail Mr. Vikrmaditya Kumar MBA Asstt. Prof. | Managerial Economics
15 | Management
Ms. Ankita Isha MBA Asstt. Prof. Micro finance
16
Mr. Babloo Kumar Ret. Mgt. Asstt. Prof. | Retail Marketing,
17
Mr. Prince Kumar Ret. Mgt. Asstt. Prof. | Store operations Management
18 Operation Research, Entrepreneurship
Dr. Abhijeet Kumar (PhD) Asso. Prof.
19
Mr. Rajeev Kumar MBA Asstt. Prof. Marketing management
20
Mkt. & Sales | Mr. Gopal Kumar MBA Asstt. Prof. Finance and accounting
21 Management _
Mr. RaviKant Mishra MBA Asstt. Prof. | Accounting
22
Mr. Chandeswar Khan MBA Asstt. Prof. | Supply Chain Management, Advt. Mgt.
23
Ms. Seema Parween MBA Asstt. Prof. | Principle & Practice of Management

Page | 23




Photo - Gallery

Page | 24



RECOGNITION OF THECOURSES

1. Programme: - Computer Science
I.Course: - Master of Computer Applications (MCA)
Level: - PG
Academic Year (2022-23)

Approval: -The two-year Master of Computer Applications (MCA) course has been recognized and approved
by the AICTE vide letter no. Northern/ 1-10969640484 / 2022 / EOA.. Date: 29-Jul-2022.

Affiliation: -The two-year Rural Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022 — 2783, Date: 31/08/2022.

I1. Course: - BCA (Bachelor of Computer Applications)
Level: - UG
Academic Year (2022-23)

Affiliation: -The three-year BCA (Bachelor of Computer Application) course affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no.006/Affili /511/AKU/2021 (Vol. 11)-3899 dated 12/11/2022.

2. Programme: - Management
I.Course: - Rural Management
Level: - PG
Academic Year (2022-23)

Approval: -The two-year Rural Management course has been recognized and approved by the AICTE vide
letter no. Northern/1-10969640484/2022/EOA, Date: 29-Jul-2022.

Affiliation: -The two-year Rural Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022 — 2783 dated 31/08/2022.

Academic Year (2021-22)

Approval: -The two-year Rural Management course has been recognized and approved by the AICTE vide
letter no. Northern /1-9321559506/2021/EOA/Corrigendum-1, Date: 16-Aug-2021.

Affiliation: -The two-year Rural Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no.006/Affili /238/AKU/2019 (Vol. 11)-2838 dated 02/09/2021.
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Il. Course: - Retail Management
Level: - PG
Academic Year (2022-23)

Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide
letter no. Northern /1-10969640484/2022/EOA, Date: 29-Jul-2022.

Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022 — 2783, Date: 31/08/2022.

Academic Year (2021-22)

Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide
letter no. Northern / 1-9321559506 / 2021 / EOA / Corrigendum-1, Date: 16-Aug-2021.

Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no.006/Affili /238/AKU/2019 (Vol. 11)—2485, Date: 06/08/2021.

Academic Year (2020-21)

Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide
letter no. Northern/ 1-7001642598 / 2020 / EOA, Date: 30-Apr-2020.

Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letterno.006/Affili. /238/AKU/2019 (Vol. 11)-2813, Date:15/09/2020.

Academic Year (2019-20)

Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide
letter no. Northern /2019-20/1-4776955691 LOA, Date: 30/04/2019.

Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta
Knowledge University (AKU), Patna videletterno.006/Affili. 238/ AKU/2019 — 2809, Date: 15/07/2019.

Il. Course: - Marketing & Sales Management
Level: - PG

Academic Year (2022-23)

Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the
AICTE vide letter no. Northern/ 1-10969640484 / 2022 | EOA, Date: 29-Jul-2022.

Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from
Aryabhatta Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022 —2783, Date: 31/08/2022.
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Academic Year (2021-22)

Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the
AICTE vide letter no. Northern/1-9321559506/2021/EOA/Corrigendum-1. Date: 16-Aug-2021.

Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from
Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili /238/AKU/2019 (Vol. 1) — 2485 dated
06/08/2021.

Academic Year (2020-21)

Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the
AICTE vide letter no. Northern / 1-7001642598 / 2020 / EOA, Date: 30-Apr-2020.

Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from
Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili. /238/AKU/2019 (Vol. 1) — 2813
Date:15/09/2020.

Academic Year (2019-20)

Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the
AICTE vide letter no. Northern /2019-20/ 1-4776955691 LOA, Date: 30/04/2019.

Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from
Aryabhatta Knowledge University (AKU), Patna videletterno.006/Affili. /238/AKU/2019 — 2809, Date: 15/07/2019.

IV. Course: - BBA (Bachelor of Business Administration)
Level: - UG
Academic Year (2022-23)

Affiliation: - The three-year BBA (Bachelor of Business Administration) course affiliated from Aryabhatta
Knowledge University (AKU), Patna vide letter no.006/Affili /511/AKU/2021 (Vol. 11)—-3899, Date: 12/11/2022.
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Important Information

1. For College Relating Information : +91 9472912800

24 X 7 Women Helpline No. : +91 9472912900

2. Email Id.: - ggimsbos@amail.com

3. Website Address : - www.ggims.ac.in

4. Address for Correspondence : - Ganga Global Institute of Management Studies,
Ganga Global Gyan Parishar (Near Ganga Dairy)
NH - 31, Ramzanpur,
Begusarai, Bihar — 851129.

Anti Ragging Declaration

Ragging is strictly prohibited. As per AICTE guidelines and also Hon’ble Supreme Court’s order,
ragging in any form is strictly prohibited. AICTE insists on regular monitoring & reporting of
cases of ragging. Punishments likely to be meted out for ragging are suspension, restication and
expulsion. The anti-ragging law provides for lodging of F.I.LR. against those who indulge in
ragging. If an applicant for admission is found to have indulged in ragging in the past, he/she
may be refused admission.

Every student has to submit anti ragging affidavit at the time of admission.
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S.N. Level

1

2

GANGA GLOBAL

INSTITUTE OF MANAGEMENT STUDIES

Ramzanpur, NH-31, Begusarai, Bihar - 851129

(Approved by AICTE & Affiliated to Aryabhatta Knowledge University, Patna.)
GGMAT Registration form Academic Year 2023-2024

Programme

UG (Under — Graduate)  Computer Science

Management

PG (Post — Graduate) Computer Science

Management
4,
IR 1 = T 4 T
2.Father’'sName: . .......ciiiiiiiiiiiinnnnnnnnnnns
3.Mother'sName: . .......ciiiiiiiitiennnnnnnrennn
4. Date of Birth: Date| | Month| | Year|

7. Address:

| 5. Blood Group: ....... 6. Gender: - Malel:l Femalel:l

Course (Please select the Course)

[ ]

BBA (Bachelor of Business Administration) | |

[ ]
[ ]

BCA (Bachelor of Computer Applications)

MCA (Master of Computer Applications)

Retail Management
Rural Management

[ ]
[ ]

Marketing & Sales Management

Self
attested
photograph

Permanent Address Correspondence Address

Village/City : . .....coovin v Village/City: .................
Block: ... Block: ... ... oL
District: ... ... ... oL District: ... .. ... ... ...
State: ... State: ...l
PinCode: .....oocvviiiiiiinin... PinCode:  ........ ... ...
8. Mobile(Self): . ................... Parents:.................... E-mail: .. ..., @.......
9. Nationality: ......ccceeeeuueneee. 10. Marital Status (Yes/No)  11. Category (please mention):...................
12. Religion: 13. Annual Income (Parents/Guardian) inrupees: .. .........ccievinnennn..
14. Father’s Educational qualification:. ... .................... ... Occupation:. ........ciiiiinnnnnennnnns
15. Mother’s Educational qualification:.... .................... .. Occupation:. ..........ccviiinennennnn.
16*.Educational Details (Submit relevant Documents):-

Examination Year Session % of Marks Board/ University Subjects

Post Graduation

Graduation

Intermediate

Matriculation
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17. IT Skills:

1. MS Office: MS word |:|

[ ]

PPT MS excel I:I
2. E-mail writing: Yes |:| No |:|
3. Net Surfing:  Yes |:| No |:|
18. Please fill as applicable
Exam(CAT/MAT/CMAT/GGMAT/Others) Year Full Marks Score % of Score | Result Validity
19. Work Experience
Position Name of Organization Job Profile Period

From

To

20. Purpose of doing Course: -

Declaration: - | declare that all information provided by me in the application form is correct.

Date: -
Place: -

Signature of the Candidate

> For UG - Level:

1. Candidates should be Passed / appearing in 10+2 final year examination from recognized Board.

> PG - Level:

1. Candidates should be passed / appearing in the final year of graduation from a recognized

Eligibility

university.

2. She/he must Qualified in Mathematics as one paper at 10+2 level examination for Computer
programme (MCA) only.
3. Bachelor's Degree or Equivalent (any discipline) from a recognized university with 45% marks or more (CGPA).

Final year graduates of academic year (2022-23) are also eligible to apply.

Enclosures:-

> Mark Sheets and Certificates (10" onwards) with C.L.C and Migration
> 2 Photographs, Caste Certificate, Aadhar Card, Score Card of CAT/MAT/CMAT/XAT/GMAT/GGMAT/Others

For office use only

GGMAT/Others ( ) Score Details: -
S.N. Particulars Total Marks Score Percentage Recommendation
1 Written 100
2 Interview 100
Total 200

Evaluator’s Name:

Evaluator’s Signature:
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	POSTGRADUATE&UNDERGRADUATEPROGRAMMESIN
	---------------------------------------------------------------------------------------
	Institute Building;-
	The Institute's main building consists of Board-room, Principal / Director office, Administrative Wing, Library, Computer Centre, Class Rooms, Placement, Admission and Examination Cells, Seminar Hall, Faculty room, fully air-conditioned computer centr...
	The Library has been automated / computerized using library management software. It has been connected with1200 libraries inside and outside the country through NDLI club (National digital library network) membership.
	Computer Centre;
	ADMISSIONPROCEDURE
	Entrance Test Details
	MBA/MCA
	BBA/BCA
	Entrepreneurship / Incubation Cell
	Incubation Centre; - GGIMS has established its Business incubator in the year 2021. The main aim of the incubator goes hand in hand with MSME and EDC’s objectives. The main goal is to nurture ideas from professionals / students/ local community and fo...
	Mode of Payment: All fees and charges are to be paid in following accounts given below.                           in favor of favour of
	RECOGNITION OF THECOURSES
	1. Programme: - Computer Science
	I. Course: - Master of Computer Applications (MCA)
	Level: - PG
	Academic Year (2022-23)
	Approval: -The two-year Master of Computer Applications (MCA) course has been recognized and approved by the AICTE vide letter no. Northern / 1-10969640484 / 2022 / EOA. Date: 29-Jul-2022.
	Affiliation: -The two-year Rural Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022 – 2783,  Date: 31/08/2022.
	II. Course: - BCA (Bachelor of Computer Applications)
	Level: - UG
	Academic Year (2022-23) (1)
	Affiliation: -The three-year BCA (Bachelor of Computer Application) course affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili /511/AKU/2021 (Vol. II) – 3899 dated 12/11/2022.
	2. Programme: - Management
	I. Course: - Rural Management
	Level: - PG (1)
	Academic Year (2022-23) (2)
	Approval: -The two-year Rural Management course has been recognized and approved by the AICTE vide letter no. Northern/1-10969640484/2022/EOA, Date: 29-Jul-2022.
	Affiliation: -The two-year Rural Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022  – 2783 dated 31/08/2022.
	Academic Year (2021-22)
	Approval: -The two-year Rural Management course has been recognized and approved by the AICTE vide letter no. Northern /1-9321559506/2021/EOA/Corrigendum-1, Date: 16-Aug-2021.
	Affiliation: -The two-year Rural Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili /238/AKU/2019 (Vol. II) – 2838 dated 02/09/2021.
	II. Course: - Retail Management
	Level: - PG (2)
	Academic Year (2022-23) (3)
	Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide letter no. Northern /1-10969640484/2022/EOA, Date: 29-Jul-2022.
	Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022 – 2783, Date: 31/08/2022.
	Academic Year (2021-22) (1)
	Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide letter no. Northern / 1-9321559506 / 2021 / EOA / Corrigendum-1, Date: 16-Aug-2021.
	Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili /238/AKU/2019 (Vol. II) – 2485,  Date: 06/08/2021.
	Academic Year (2020-21)
	Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide letter no. Northern / 1-7001642598 / 2020 / EOA, Date: 30-Apr-2020.
	Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letterno.006/Affili. /238/AKU/2019 (Vol. II) – 2813, Date:15/09/2020.
	Academic Year (2019-20)
	Approval: -The two-year Retail Management course has been recognized and approved by the AICTE vide letter no. Northern /2019-20/1-4776955691 LOA, Date: 30/04/2019.
	Affiliation: -The two-year Retail Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna videletterno.006/Affili. /238/AKU/2019 – 2809, Date: 15/07/2019.
	II. Course: - Marketing & Sales Management
	Level: - PG (3)
	Academic Year (2022-23) (4)
	Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the AICTE vide letter no. Northern / 1-10969640484 / 2022 / EOA, Date: 29-Jul-2022.
	Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no. 006/Affili /574/AKU/2022  – 2783, Date: 31/08/2022.
	Academic Year (2021-22) (2)
	Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the AICTE vide letter no. Northern/1-9321559506/2021/EOA/Corrigendum-1. Date: 16-Aug-2021.
	Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili /238/AKU/2019 (Vol. II) – 2485 dated 06/08/2021.
	Academic Year (2020-21) (1)
	Approval: -The two-year Marketing & Sales Management course has been recognized and approved by the AICTE vide letter no. Northern / 1-7001642598 / 2020 / EOA, Date: 30-Apr-2020.
	Affiliation: -The two-year Marketing & Sales Management course has been recognized and affiliated from Aryabhatta Knowledge University (AKU), Patna vide letter no.006/Affili. /238/AKU/2019 (Vol. II) – 2813 Date:15/09/2020.
	Academic Year (2019-20) (1)
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